
5/7/12 

1 

Public Relations & Public Life 

Truth Happens (2) 

MEDIA 180: 7 May 2012 

Questions: 
1. Role of Mass Media, other institutions, in the rise of 
Public Relations. 
2. Changing definition of Truth 
3. Changing definition of “The Public.” 
4. How rise of Public Relations has affected the nature of 
public discourse and public life. 
5. How we, as people mired in a spin-infested society, 
might re-imagine & re-make the world, reinvigorate 
public life... Restore an idea of people as active, self-
governing public. 
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Questions: 
1. Role of Mass Media, other institutions, in the rise of 
Public Relations. 
2. Changing definition of Truth 
3. Changing definition of “The Public.” 
4. How rise of Public Relations has affected the nature of 
public discourse and public life. 
5. How we, as people caught up in a spin-infested 
society, might re-imagine & re-make the world, 
reinvigorate public life... Restore the democratic principal 
of an active, self-governing public. 

William James, Pragmatism (1907) 

“The truth of an idea is not a stagnant 
property inherent in it.  

Truth happens to an idea. 
It becomes true, is made true by events.” 

William James, Pragmatism (1907) 



5/7/12 

3 

Truth = That which Sells 
¿If Truth Happens to Ideas, how can 
this contribute to a more democratic 

future, public participation? 

1. Consolidation of Wealth 
2. Diverse Population: Not “Nordic” 
3. Emergence of Mass Mediated Public 

John D. Rockefeller, Standard Oil Trust 
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Edward Henry Harriman, Railroad Trust 

1. Consolidation of Wealth 
2. Diverse Population: Not “Nordic” 
3. Emergence of Mass Mediated Public 

“Our Defective Jury System,” JUDGE Magazine 

“Pro-Suffrage Number,” Life  [October, 1913] 
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‘Nordic’ Nightmare: “The Crowd” Overtaking Society 

1. Consolidation of Wealth 
2. Diverse Population: Not “Nordic” 
3. Emergence of Mass Mediated Public 

Progressivism 
Middle-class Reform Movement 

Muckraking Publicity 

“The Public.” Individual Readers of Newspapers 

‘All Read The 
Emancipated Parisian’ 
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“The work of journalism has been to nationalize, 
more and more, and even to internationalize, the 
public mind....[T]he conversations of individuals... 
are forced to follow the groove of their borrowed 
thoughts. One pen suffices to set off a million 
tongues.” 

Gabriel Tarde, “Opinion and Conversation” (1898) 

Anti-monopoly cartoon, Puck magazine [1889] Lewis Hine, “Social Photography” poster [circa 1912] 
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Rose Schneiderman, labor organizer, speaking after Triangle Shirtwaist 
Factory fire, 1911. Factory doors were locked and 146 workers perished.  

Strikers Demonstrate in Indiana, 1918 

Seattle General Strike, February 6-11, 1919 

“The crowd is in the saddle....The people now 
rule.  We have substituted for the divine right 
of kings, for the divine right of the multitude.  
The crowd is enthroned...and railroad men 
could ignore that fact only at their own peril.” 

Ivy Lee, early public relations man, 1905 
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Roots of Public Relations  
Fear of Democracy 

Committee on Public Information 

George Creel Woodrow Wilson 

World War I: Psychological Approach to Persuasion World War I: Psychological Approach to Persuasion 
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World War I: Psychological Approach to Persuasion 

1. National Propaganda Apparatus 
2. Changed Idea of Public: Irrational 
3. Visual Strategies of Communication 

National Media Apparatus (simulation) 

1. National Propaganda Apparatus 
2. Changed Idea of Public: Irrational 
3. Visual Strategies of Communication 
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“It is not…the facts in themselves that strike 
the popular imagination, but the ways in 

which they take place and are brought under 
notice. It is necessary that by their 

condensation, if I must thus express myself, 
they should produce a startling image, which 

fills and besets the mind.” 
Gustave Le Bon, The Crowd (1895) Ivan Pavlov, “Conditioned Reflexes” (1903) 

Freud, Group Psychology and the Analysis of the Ego (1922) 

1. National Propaganda Apparatus 
2. Changed Idea of Public: Irrational 
3. Visual Strategies of Communication 
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“The use of symbols which assemble 
emotions after they have been detached 

from their ideas…The process…by which 
general opinions are brought to cooperation 
consists of an intensification of feeling and a 

degradation of significance.” 

Walter Lippmann, The Phantom Public (1925) Heinrich Hoffmann’s 1927 studio 
portraits of Hitler practicing the 
techniques of visual oratory 

“The secret of all true persuasion is to induce 
the person to persuade himself. The chief task 

of the persuader, therefore, is to induce the 
experience. The rest will take care of itself.  

“The secret of it all…is that a person is led to 
do what he overwhelmingly feels. Practice in 

getting people to feel themselves in situations is 
therefore the surest road to persuasiveness.” 

—Harry Overstreet, Influencing Human Behavior, 1925 

John Dewey, The Public and Its Problems (1925) 
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“We live exposed to the greatest flood 
of mass suggestion that any people 

has yet experienced.…[S]entiment can 
be manufactured by mass methods for 

almost any person or cause.” 

John Dewey, Individualism: Old and New (1929) 


